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ARTICLE INFO ABSTRACT
This is the exact opposite The literature on body image ramifications of girls’ uses of appearance-focused social media (ASM) is
effect of what would be ) limited, and even non-existing in terms of TikTok uses. With this brief report, we aimed to fill this gap in the
expected if TikTok and April 2022 literature by analyzing three waves of data on girls’ ASM use and body image-related constructs (i.e., in-
Instagram caused girls to |5 ternalization of beauty ideals and body image self-discrepancy) using random-intercept cross-lagged panel
internalize beauty ideals models (RI—FLPMS). The total sample consisted of 229 gi.rls (Ma‘gE =15.12, SD = 1.50). Controllin‘g f.or age and
and develop body image body mass index (BMI), the RI—.CLl.’MS revgale_cl that nelther. TikTok nor Insta}gram were predlctlve of sub-
F-diderisaanie sequent increases or decreases in internalization of beauty ideals and body image self-discrepancy. Lower
s€ wmlpm:u“}/' scores on body image self-discrepancy at W2 (i.e., wanting to have a thinner body) did predict higher uses
RI-CLPM of Instagram at W3. No evidence for between-person effects was garnered. The results enrich our knowl-
Body image edge on long-term implications of girls’ Instagram and TikTok use for their body image. They further un-

derline the need for research that more specifically disentangles the role of different appearance-related
activities on social media and their impact on girls’ body image constructs.
© 2022 Elsevier Ltd. All rights reserved.
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This is the exact opposite effect of what would be expected if TikTok and Instagram caused girls to internalize beauty ideals and develop body image self-discrepancy.
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