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The science of text nudges is growing. That's a good thing.

Until recently, text nudges have been used primarily in nonacademic realms: to avert summer
melt among first-year students, for example, or to issue reminders for administrative deadlines
(think registering for courses or re-filing the FAFSA). And of course, results have shown that not
all nudges are equal. Their success depends on their content, form, and timing, among other
factors. These two new studies push our understanding of the science of nudges in higher ed a

little further, toward academic progress.

Georgia State deployed chatbots powered by artificial intelligence to increase students’
engagementin AN N{roduC(Ory OIiNe COUTSE 0N OVERMEnt, Why there? It was the kind of

high-enrollment course in which students nationally tend to struggle to connect with

instructors and peers. (The/iNdiNgS SUggESthAeXumessaging could directlyinfluenceacore

I won’t get deep into the particulars of each study, but the Georgia State one involved the

company Mainstay and its Al chatbot technology.


https://www.chronicle.com/
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